HAMILTON

REPORT No. 631430-1/25/INT/GDA/PK

Client:

SP LABORATORIJA A.D.
INDUSTRIIJSKA 3

21220 BECEJ
SERBIA

Sample (according to declaration of the Client)

R25-21068; R25082376 - PROLOM ANTI-AGE
EYE CREAM 15ml

Sample status: no objections

Sample reception date: 26.08.2025
Start of study: 17.09.2025
End of study: 08.10.2025
Report date: 15.10.2025

Sample received from the Client

REPORT OF USE TEST
UNDER OPHTHALMOLOGICAL CONTROL
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1. THE BASIS TO CONDUCT THE STUDY

The Client is responsible for ensuring conformity of the product with the declared quality

composition, as well as microbiological purity test and negative result of dermatological test of

the delivered samples.

SCOPE OF TESTS COMPLIANT WITH:

Regulation of the European Parliament and of the Council (EC) No. 1223/2009 of 30
November 2009 on cosmetic products.

Cosmetics Europe - The Personal Care Association (previously COLIPA) Guidelines
"Product Test Guidelines for the Assessment of Human Skin Compatibility 1997."
Cosmetics Europe — The Personal Care Association (previously COLIPA) Guidelines
for the Evaluation of the Efficacy of Cosmetic Products 2008.

Cosmetics Europe - The Personal Care Association (previously COLIPA) GUIDELINES
FOR COSMETIC PRODUCT CLAIM SUBSTANTIATION Revising and expanding the
Colipa Guidelines on Efficacy (2001/rev. 2008) 22 May 2019.

Procedures and instructions of J. S. Hamilton Poland.
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2. INVESTIGATIONAL PRODUCT

Parameter Description

Product reference R25-21068; R25082376 - PROLOM ANTI-AGE EYE CREAM 15ml
Intended use The product is intended for the skin care.

Method of use 1x daily.

Contraindications for use of the product are: acute inflammation of the place of application,
requiring pharmacological treatment and allergy recognized or hypersensitivity to any of its

ingredients.

Regulation (EC) No 1223/2009 of the European Parliament and of the Council of 30 November
2009 on cosmetic products.
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3. STUDY DESCRIPTION
3.1 Aim of the study

Confirmation/exclusion of the declared properties of the product.

3.2 Study duration
21 days (+/- 2 days)

3.3 Testing methodology
3.3.1 In use test
The use test was conducted at home under ophthalmological control. The study concerned on:
e assessing the impact of product on tolerance at the application site as a regular
application of the product, according to the purpose and use of the specified time
(repetitive test);

e research to confirm or exclude the properties claimed for the cosmetic product.
The Evaluation Questionnaire form, the characteristics of the panel and number of subjects
were in line with Client’s requirements. The product was applied by the subjects in accordance

with the declared method of use.

Declarations will be confirmed only if the ratio of the received positive responses to

the total number of subjects participating in the study will be above 50%.
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4. DESCRIPTION OF SUBJECT

Amount of subjects: 10

Gender: Women, men
CRITERIA

Age: 18+

Skin type: All

The qualified subjects received the tested product, specially developed questionnaire and were

obliged to:

e regular use of the product according to the method of use,

e during the test, no other products with similar effects must be used,

e a detailed evaluation of the tested product using the received questionnaire,

e in case of any side effects at the application site, they should immediately stop using the

product and consult a specialist at J.S. Hamilton Poland.

The test results may be affected by such factors as:
e type and condition at the site of product application,
e inter-individual genetic characteristics,

e individual preferences of subjects.
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5. RESULTS
5.1 Characteristic of subjects
SUBJECT'S NO | SUBJECT'S CODE AGE: GENDER: FACIAL SKIN TYPE 1: SKIN SENSITIVITY: STUDY INITIATION DATE: STUDY COMPLETION DATE:
1 WER PA 27 w D I 17.09.2025 08.10.2025
2 NER EW 19 w D I 17.09.2025 08.10.2025
3 ZMUIL 32 w D S 17.09.2025 08.10.2025
4 KRZ NA 60 w C S 17.09.2025 08.10.2025
5 KRO MI 46 M 0 S 17.09.2025 08.10.2025
6 TER MA 49 w N I 17.09.2025 08.10.2025
7 MIA BO 49 w N S 17.09.2025 08.10.2025
8 BOG SA 35 w C I 17.09.2025 08.10.2025
9 PAZ ED 44 M N S 17.09.2025 08.10.2025
10 RAP SY 37 w C I 17.09.2025 08.10.2025
NUMBER OF SUBJECTS, WHO NUMBER OF SUBJECTS, WHO
AVERAGE| 40 |WOMEN (W) 8 DRY (D) 3 INSENSITIVE (I) 5 STARTED THE STUDY 10 FINISHED THE STUDY 10
MIN 19 MEN (M) 2 | COMBINATION (C)| 3 SENSITIVE (S) 5
MAX 60 OILY (0) 1
NORMAL (N) 3
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5.2 Assessment of the product impact on tolerance at the site of application
(repetitive application)

On the basis of interviews collected from subjects we found, that the tested product

R25-21068; R25082376 - PROLOM ANTI-AGE EYE CREAM 15ML was very well tolerated

at the site of product application. In all subjects, who finished the study, during the regular

application, in the interview there was no negative symptoms and feelings that might indicate

an intolerance to any component of the product, such as irritation, burning sensation, redness

or itching. The product did not cause dryness at the site of, application in any subjects.

The results obtained in the test allow to conclude, that the product used as intended
is very well tolerated by the people, in whom there is not a contraindication

to it use.
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5.3 Assessment of the marketing declarations claimed for the cosmetic product

Based on the results of use test, properties of R25-21068; R25082376 - PROLOM ANTI-
AGE EYE CREAM 15ml declared by the Client were assessed as follows:

This product is suitable for the eye area. 100% positive responses
Moreover:

Appropriate fragrance of the product. 100% positive responses
Appropriate intensity of the fragrance of product. 100% positive responses
Appropriate appearance/functionality of the product. 100% positive responses
Appropriate consistency of the product. 100% positive responses
Appropriate application of the product. 100% positive responses
Appropriate spreadability of the product. 100% positive responses
Appropriate absorbing of the product. 100% positive responses
Appropriate efficiency of the product. 100% positive responses
Appropriate texture of the product. 100% positive responses
Overall assessment of the product. 100% positive responses
Product rating compared to other products. 50% positive responses
Intention of buying the product. 100% positive responses
Recommendation this product to a friend. 80% positive responses

Answers on all questions are presented in the Appendix 7.1.
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6. CONCLUSION

Under these study conditions, after 21 days of regular application, it is concluded that
the product R25-21068; R25082376 - PROLOM ANTI-AGE EYE CREAM 15ml:

was tested under ophthalmological control,

was used by 10 volunteers,

was used for 3 weeks,

was very well tolerated at the application site,

YV V V V V¥V

properties declared by the Client have been confirmed based on a subjective
questionnaire:

e This product is suitable for the eye area.
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7. APPENDIX

7.1 Summary of the questionnaire

One subject represents 10,0%. The values are rounded off.

R25-21068; R25082376 - PROLOM ANTI-AGE EYE CREAM 15ml
1. ASSESSMENT OF THE PRODUCT'S PROPERTIES
definitely not not suitable suitable definitely suitable
suitable
1 Fragrance 0% 0% 70% 30%
2 Intensity of the fragrance 0% 0% 70% 30%
3 Appearance/functionality 0% 0% 70% 30%
4 Consistency 0% 0% 80% 20%
5 Application 0% 0% 70% 30%
6  |Spreadability 0% 0% 70% 30%
7  |Absorbing 0% 0% 70% 30%
8  |[Efficiency 0% 0% 70% 30%
9  |Texture 0% 0% 70% 30%
II. MARKETING ASSESSMENT
definitely no no yes definitely yes
10  |This product is suitable for the eye area. 0% 0% 80% 20%
III. MARKETING ANALYSIS
b def'“;i‘:;"if° not | i o not like it neutral ilike it i definitely like it
11  |Overall assessment of the product 0% 0% 0% 90% 10%
definitely worse worse comparable better definitely better no comparison
Product assessment in comparison with the same 9 9 0 0 0 0
12 type of products used before 0% 0% 50% 20% 30% 0%
AP i do not know A
=Tl u_lould iwould notbuy it | whetheri would i would buy it ! deflnltely_ el
not buy it N buy it
buy it or not
Taking under consideration previously tested
13 |properties of the products, what is the probability 0% 0% 0% 90% 10%
that you will buy this product?
i do not know
i would definitely i would not whether i would |i would recommend | iwould definitely
not recommend it recommend it recommend it or it recommend it
not
14 |Would you recommend this product to a friend? 0% 0% 20% 70% 10%
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8. SIGNATURES

Sign and date
Kamila Sadczuk

Prepared by: Specialist for Cosmetic Products M@»\%

Research

15.10.2025
Sign and date

Izabela Bienkowska, 77y - \\L
Authorized by: Senior Specialist for Cosmetic %\ N Q\Ngk:«
Products Research

15.10.2025
Sign and date

Dr Renata Skrobisz-Kormanska EW -
Ophthalmologist 4361998 ko i = Ve-rmmanka

15.10.2025

Authorized by:

Authorized by:  Izabela Biertkowska, Senior Specialist for Cosmetic Products Research (qualified electronic signature)
Dr Renata Skrobisz-Kormanska Ophthalmologist 4361998

Laboratory: ul. Bajana 3D, 80-463 Gdansk, Poland
The results relate to the analysed samples only.

This Report cannot be reproduced partially without a prior written consent of J.S. Hamilton Poland Sp. z. 0.0. Responsibility of J.S. Hamilton Poland Sp. z. 0.0. is
restricted exclusively to the results and statements presented in original copy of the Report. The service confirmed by this Report is subject to the General
Terms and Conditions of Services of J.S. Hamilton Poland Sp. z. o0.0. published on www.hamilton.com.pl

THE END OF THE REPORT
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